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whereis  food going?
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We all love food. As a society, we devour countless cooking shows, culinary STRANGE RABBIT HOLE EXPOSI NG

magazines and foodie blogs. So how could we possibly be throwing nearl
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Filmmakers and food lovers Jen and Grant dive into the issue of waste from ECONOMY FEW EVER SEE.”

farms, through retail, all the way to the back of their own fridge. After catching - THE STRANGER
a glimpse of the billions of dollars of good food that is tossed each year in
North America, they pledge to quit grocery shopping cold turkey and survive !‘ L EE
only on foods that would otherwise be thrown away.

JUST EAT IT brings farmers, retailers, inspiring organizations, and consumers =

to the table in a cinematic story that is equal parts education and delicious == E
entertainment. APE

SPECIAL FEATURES
* 50min educational version « SDH Captions * Spanish subtitles

Festival Favorite!
* Best Documentary, Best Documentary Director,
Best Documentary Musical Score, Audience Award, CPH:DOX

) i ; i ; JUST EAT IT
* People’s Ch.0|ce Award, Calgary International Fllm Festlyal . Afilm by Grant Baldwin » From Bulfog Fims
* Best Canadian Documentary, Edmonton International Film Festival 2015 © 73 min * Color * Not Rated
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